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Abstract: Global Business Is Undergoing Rapid Changes. Main Reason For The Change Is The Ongoing
Transformation Of Existing Stable Market, In To A Volatile, Uncertain, Complex, Disruptive, And Ambiguous
Market. Advancement Of Globalization Of Business Replacing ‘License Raj’ Which Was Protecting Market Of
The Product Earlier & There By Providing A Stable Market For The Product, Production Process, And
Marketing, Has Been Replaced By The Current Market As It Opened Its Door To MNCS Across The Globe.
World Over This Phenomenon Is Called Arrival Of 'VUCA ‘Globalization Transformed The Market Rapidly:
[A] Market Size Changed From Local To Global.

[B]Existing Product Started Facing Fierce Competition From MNCS Established Across The Globe.

[C’T’Very High Share Of Market Or Almost Negligible Share Of Market” Became The ‘New Mantra’ For All
Competing Firms.

[D] To Support And Sustain Global Business, Computer Industry As Well As ‘Information Technology’
Industry Developed, Which In Turn Made Business Quick, Efficient, And Convenient. Very High Speed Of
Communication Across The Globe Coupled With The Low Cost Of Operation Was Made Possible.

[E] Search For New International Markets, Alliances With Critical Stake Holders, Search For Superior Business
Locations Heaving Superior Infrastructure, Availability Of High Skilled Workers, Facility For R&D Backups,
Became The Key Factors For The Choice Of Location Of Business Across The Globe.

[FIEmergence Of Global Logistic Supply Chains And Support Systems Developed By Country Became The
Most Critical Differentiating Factor For Attracting Industry In The Country.

[G]Development Of New Product And New Technology, Development Of Manufacturing Strategy, R&D,
Emerged As Key Factors Of Business As Now Vast ‘Global Markets’ Are Available To Support The Huge Cost
Of Innovation And Development Of New Technology For Product And Processes.

The Paper Deals With Opportunities And Challenges Faced By MNCS Across The Globe, And The Way Out
Carved By MNCS To Survive And Flourish In The New Era Of Globalization, Mainly Through Development
Of All Above Strategies, Popularly Known As ‘Innovative Operation Strategies’.

Key Words: Global Supply Chain, Transformation, Challenges, Stake Holders [Sharing Risk & Gains Of
System] Strategy, Innovation, Technology Development.

I. Introduction:
Business All Over The World Is Undergoing Rapid Transformation. The Rate Of Transformation
Varied Based On Following Factors.
[A] Existing State Of Business.[B]Business Characteristics Specific To The Business.[C]External Environment
Of Change & Steps Taken By Competitors In The Given Sector Of Industry.[D] Design And Implementation Of
‘Innovative Operation Strategies” By MNCS.

Market Characteristics Of ‘Pre Globalization Era’:

[A] Stable Local Market.

[B] Product Design Is Standardized, Market For The Product Is Ensured Through License System Of Operation
For The Corporates.

[C]Quality Of Product Remained Good But Not Excellent.

[D] Very High Demand For The Product Compared To Very Low Supply Of The Product To Match The
Demand, And There By Huge Backlog Of Pending Demand Had Been The Key Characteristic Feature Of The
Market.

[E]Customers Were Ready To Wait For The Product. Production Was Labor Centric.

[F] High Focus On Volume Of Production & Low Focus On R&D For Product And Processes. Business Was
Traditional In Nature With Very Few National Competitors.
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Market Characteristics Of ‘Post Globalization Era’:

[A]Market Expanded Its Size From Local To Global.

[B]Very High Quality Products At Lower Cost Were Now Available In The Market..

[C] Product Design Started Changing To Add New Attractive Features To The Product, And Price Of The
Product Is Lowered Simultaneously To Increase Its Volume. Thus Implementation Of Favorable Differentiation
Strategy In Order To Capture Higher Share Of Market Was Put In Place By Majority Of MNC.

[DJAutomation And ‘Machine Based Production’ Started Replacing Existing Labor Centric Production.
Demand Supply Gap Which Existed Previously Started Reducing Drastically Through Sale Of Highly
Differentiated Product To Waiting Customers.

[E] Heavy Competition From Global Mncs. Very High Financial Consolidation Of Each Competing MNC.
R&D And Innovations For Differentiating Product And Processes Became Critical Aspects Of Business.

[F] Stable Local Market Of Pre Globalization Era, Was Replaced By, Unstable, Volatile, Disruptive, Complex,
Ambiguous, And At Times Hidden ‘Global Market’

Winds Of Change:

[A]Product Demand ‘Post Globalization” Became Either Equal To Or Less Than Its Supply Leading To Crisis
For MNC. Thus Market Share Can Be Either Very High Or Nil Became The New Norm. In Between Positions
Became Nonexistent.

[B]Cost Of Operation Of Business Increased Substantially, High Variation In Quantity Demanded, High
Variation In Product Specifications, Heavy Segmentation Of Markets, High Risk Involved With The Global
Supply, Political And Financial Risks Coupled With The Risk Of Rejection Of Items Supplied, Cumulatively
Started Weighing Negatively For The Business.

[C]Need For Very High Financial Input For Smooth Running Of Business And Its Subsequent Consolidation,
Also Weighed Negatively For The Businesses.

What To Do And How To Do To Avoid Closure Of Business?

The Critical Problems Pertaining To Survival, Lead MNC To Form “Innovative Strategies For Operations”
Pertaining To The Business Across The Globe. Strategies Were Designed To Focus On Three Key Areas.

[A] Strategies For Sustainable Manufacturing Unit.

[B] Strategies For Global Operations

[C] Business Strategies.

Innovative Operation Strategies For Sustainable Manufacturing:

[1] Basis For Selection Of Location Of Manufacturing Unit Across The Globe:

[A] Cheap Availability Of Land

[B] Location Heaving Abundance Of High Quality Of Raw Material.

[C] Availability Of Labor Coupled With High Skilled R&D Staff.

[D] Location Heaving Very Good Infrastructure Facilities And Higher Growth Rate Should Be Chosen In
Order To Minimize Logistic Cost Of Operations.

[2]Have Group Of Suppliers Within Reasonable Radios From Plant:

Production Process Will Be Based On ‘Lean Manufacturing System’ And ‘Just In Time’ Inventory System To
Minimize Blockage Of Cash In Inventory And Manufacturing System.

Vendors Should Supply The Assembly Duly Tested On Production Floor Of The Main Plant In Time, Which In
Turn Reduces Money Locked In Inventory To A Minimum, Thereby Generating Very High Advantage In Cash
Flow Cycle, Which Will Create Cash Rich Companies.

[3]Aligning With The Market Forces:

[A]JAutomation Was The First Step. Production Method Was Changed From Labor Centric Production To
Machine Centric 24x7 Productions To Enable Quick Production Of High Quality Product In Desired Volume
Within Short Time Span.

[B]Process Based Production V/S Mass Production, Based On The Strength Of The Brand:

[1] Standardized Product:

If It Is Possible To Standardize The Product, And The Product Has Very High Market Share Like ‘Coca- Cola’,
And The Product Design Needs Very Minor Improvements, Then In Such Cases Go For The Mass Production
With Product Based Layout Of The Plant Using Specific Purpose Programmable Machines Arranged In The
Technical Sequence To Increase VVolume Of Production Per Unit Time.

It Reduces The Cost Of Production Per Unit To The Lowest, Which In Turn Achieve Highest Profit Per Unit Of
Production.

Volume Of Production Should Depend On The ‘Estimated Annual Forecast Of Demand” For The Product.
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[11] Variation In Product Specifications Based On Market Demands:

If It Is Not Possible To Standardize The Product, And If Market Demand Depends On Sectorial Demands,
Calling For Variety In The Product Design, Then It Calls For’ Process Based Lay Out’ Of The Manufacturing
Unit, Where In Programmable General Purpose Machines And Process Units Should Be Installed.

Depending Upon The Manufacturing Process Required, Product Should Be Routed Through The Processes
‘Production Volume And Product Design Should Be Based On ‘Actual Orders’ And Not On ‘Forecasted
Demand’ Of The Product.

Principles Of ‘Lean Manufacturing And ‘Just In Time Inventory” Should Be Followed, To Have Minimum Cost
Of Inventory Along With The Minimum Wastage In The Production System.

Above System Develops Capacity To Supply Variety Of Products, In Varying Volume, Based On Sectorial
Market Demands, So As To Maximize Profit Per Unit.

[111] Modular Production:

Industries Like” Asian Paint’ Have Designed A System Known As *Modular Production’ Due To Existence Of
Higher Variability In Demand & Each Customer Seeking Variety Constitute Low Percentage Of Total
Revenue. Thus Strategy Of Last Mile Differentiation Of The Product, Through Modular Production System
Was Implemented.

Final Product Is A Sum Total Of Three Modules. First Module Is The Pure Lacquer Which Can Be Produced In
Mass As It Is Independent Of Variability Introduced By Varying Choices Of Customers And Thereby Can Have
Economy Of Scale. Cost Of Production Per Unit For This Module Will Be Lowest.

Second Module Is Pigment Which Depends On Specific Order For The Paint Based On Customer Demand.
Third Module Is The Exact Mix Of Color Approved By Customer Which Can Be Mixture Of Requisite Pigment
With The Lacquer Which Is Mixed Through A Computerized System To Have Accuracy And Consistency
Towards Development Of The Final Color Approved By The Customer

This Methodology Of Differentiating The Product Till The Last Lag Of Distribution Of Services Has
Substantially Reduced Money Blockage In The Inventory And Made Asian Paint A Cash Rich Company.

[4] Development Of Strong R&D Unit:

It Is Profitable Now To Invest In Innovation Of A New Product Or New Technology For Processes, As MNC
Can Recover The Huge Cost Of Technological Innovations, From Markets Due To Increased Size Of Markets,
Apart From Substantial Gains That Can Be Accrued Due To Differentiation Of Product Achieved Through
Development Of Breakthrough Technology.

Thus Creation Of A Powerful R&D Unit Goes A Long Way In Building Excellence For The Business.

[5] Reliability Based Predictive Maintenance Of Plant And Equipment:

Due To Automation And 24x7 Operation Of Plant It Is Very Essential That A Machine Should Not Breakdown
At The Most Critical Time During Production. Hence It Is Essential To Avoid ‘Break Down Maintenance’
Which Is Disruptive And The Costliest Form Of Maintenance.

This Goal Is Achieved By Monitoring Condition Of The Running Equipment Through Its ‘Frequency Based
Spectrum Analysis” Which Indicates Condition Of Various Key Parts Of The Machines And It Is Possible To
Judge Their Expected Time Of Failure In Order To Carry Out Overhauling Of Equipment As Planned And
When It Is In Running Condition There By Saving Huge Cost And Time.

[6] Making The Plant A Hub For Outsourcing Of Manufacturing Activities:

Plant Should Have Technological Superiority In Terms Of Various Processes To Make It A Hub For
Manufacturing ‘Outsourced Products’ Of Various MNCS. This Capability Will Automatically Ensure
Sustainable Manufacturing For The Plant. It Also Adds In Strengthening Capabilities Of R&D Unit Of Plant.

[7] Focused Manufacturing:

As Per Example Can We Manufacture Item Like ‘Flexitellic Gasket’ — Gaskets Designed For High Pressure
High Temperature Applications? Production Of Such Item Calls For Expertise Of High Degree, But Ensures
Sustainable Manufacturing.

[8] Theme Based Production:

Manufacturing Battery For Electric Car, Manufacturing Of Solar Panels, Will Always Ensure Sustained
Manufacturing Mainly Due To Additional Thrust Of Government For The Cause Of Environment. As Industry
Will Be In Growth Phase Long Term Manufacturing Association With Customers Will Be Ensured..

Global Operational Strategies:

Global Operations Were Found To Be Very Costly & Very Risky. Response Time To Customer’s Demand Was
Also High, Giving Rise To Risk Of Losing The Business. Delivery Of Wrong Product To The Customer By
Mistake, And The Subsequent Replacement Of Product Made It A Very Costly Business.

In Order To Solve Above Problems Following Technologies Were Invented And Implemented.
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[1]Computers And Information Technology Were Developed For Sustaining Global Business And
Reducing Operational Cost:

Development Of Computers & Information Technology Made It Possible To Have Quick Efficient And Correct
Transmission Of Information Across The Globe, Apart From Facilitating Customers With The Tracking Of The
Real Time Position Of The Product Being Delivered To The Customer. Global Operational Cost Was Reduced
Substantially.

[2]Development Of *>’SAP’ Software System For Business:

It Ensured That Correct And Profitable Decisions Were Taken In The Correct Sequence With Proper Approvals
.Based On Software Program. Decision Makers And Staff Implementing Decisions Were Thus Separated
Through Proper Software System, Which In Turn Improved Efficiency And Profitability Of The Business.
[3]Development Of Integrated Global Logistic Supply Chain:

[A] Development Of RFID System & Material Codification System Together Ensured Quick And Correct
Identification Of The Product To Be Transshipped.

[B] Development Of Better Packaging Material, And Classification Of Product Ensured Safe Handling Of
The Product During Transportation Along With Proper Costing Of The Product As Risk Factors Were Taken
Into Consideration In Classification Of The Product.

[C] Standardization Of Documentations To Be Carried Along With The Container, Helped In Designing
Integrated Global Logistic System Which Can Move Continuously. Thus Manufacturing System And Logistic
System For Delivery Of The Manufactured Products To Customers Were Separated, Thereby Making Entire
Global Operations Sustainable And Profitable.

[D] Containerization:

Development Of Huge Containers Of 58 Feet Length Reduced Unit Cost Per Kg Per Km. Modal Transportation,
Construction Of Ware Houses, And Transportation Along High Ways, Reduced Cost Of Transportation Of
Material & Made Response To Customers Quick. It Reduced Insurance Cost And Increased Safety Of The
Supply. It Maintained Quality Of Material During Transit, And Thus Revolutionized The Logistic Operation
Across The Globe.

[E] Development Of Better Infrastructure Across The Globe As Each Country Started Competing With The
Others For Achieving Lower Operational Cost So As To Have Concentration Of Global Business In The
Country By Promising Reduction In Loss Of Sale Due To ‘Stock Outs’ For Each Brand.

Formulation Of Business Strategy:

[1]Focus On Value Addition:

Mncs Focused On High Value Addition Through Analysis Of Process Activities Which Make Up The Product.
Each Activity Is Evaluated By Expert, To Estimate Possible Revenue It May Earn And Cost Incurred To Do
The Activity With The Help Of ‘Activity Based Costing System’

Thus Ratio Of Revenue To Cost Per Each Activity Will Decide Utility Of The Activity From Finance Point Of
View. Thus All Unnecessary Activities Were Eliminated.

Above Analysis Is Not Applicable To Core Critical Activities Pertaining To The Product Which Should Be
Performed By The MNC Only And It Should Concentrate On ‘Technology Upgrade’ In Those Activities,
However For All Noncore Critical Activities, Reduction In Cost Can Be Achieved Through ‘Make Or Buy’ &
> Outsourcing” Decisions.

[2]Core Critical Differentiation Of The Product:

Every Business Focused On Development Of Core Critical Differentiation Of Their Product [USP] To Drive
Sustainable Advantage Over Competitors In The Business To Gain And Sustain Huge Profit.

[3]Formulation Of Success Factors With Interactive Control Of Business:

[A]Arrive At Success Factors For The Business With The Help Of Experts. A Quantitative Measure Should Be
Established For Each Success Factor. Monitor The Gap Between Desired And Actual Results During Operation
Of The Business. Quantitative Deviations Should Be Evaluated During Operation Of The Business.
[B]Unfavorable Gap If Observed Between The Desired And Actual Outcome, Will Call For Attention Of Expert
For Taking Remedial Measures Which In Turn Will Nullify The Difference In Favor Of The Desired Results.
[C] A Separate Team Will Also Observe Market Conditions To Know Whether The Market Conditions Have
Changed And Will It Call For A Formulation Of Entirely New Success Factors For The Business, Rejecting
The Old Ones?.

This Is A Very Essential Step As Uncertainty And Volatility Prevailing In The Market Can Change Dynamics
Of External Forces Governing Business Totally Calling For Entirely New Success Factors For The Business.
This Method Of Control Is Known As ‘Management By Acceptation’ And It Helps In Maximizing Profit Or
Minimizing Losses.
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[4]Merger And Acquisition Of Business:

In Order To Achieve Economic Gains ’Horizontal & Vertical Mergers® Are Carried Out. To Achieve Economy
Of Scale And Advantage Of Additional Distribution Outlets ‘Horizontal Merger’ Is Carried Out. Vertical
Mergers Is Carried Out For Getting Advantages Of ‘Transfer Pricing’.

Merger Can Generate Synergy Which Is Capable Of Generating Higher Value Jointly Of Combined Entity
Compared To Value Obtained Through Addition Of Independent Individual Unit Values Of Merged Entities.
[5]Achieving Monopoly And Oligopolistic Powers:

To Control Price And Volume Of The Product Sold In The Market Above Powers Are Aimed At. It Leads To
Concentration Of Wealth.

[6]Development Of E-Business With The Help Of Digital Marketing:

Development Of E-Business With The Help Of Digital Marketing Changed The Style Of Business. Operation
Cost Reduced Drastically And Economy In Product Advertisement Has Been Achieved. Higher Volume Of Sale
At Lower Cost Is Achieved Through It.

[71Consumer Focus:

[A] Analysis Of Market Share And Its Growth. [B] Repeat Purchases-Analysis.[C] Consumer Profitability
Analysis, Were Carried Out.

Consumers Are Classified Into Various Groups As Follows [I] High Revenue Low Cost Group.[li] High
Revenue High Cost Group [lii] Low Revenue Low Cost Group And [Iv] Low Revenue High Cost Group.
Various Strategies Were Followed To Expand Profitable Groups, & Avoid Or Control Unprofitable Groups.
[8]Strategy For Performance Evaluation:

Performance Of Operation Of MNC Should Be Evaluated Scientifically Taking Lag And Lead Factors Of
Performance Into Consideration. Following Techniques Were Applied. [1] Balanced Score Card
Method.[2]Kaplan & Norton Frame Work For Performance Management.[3] Investment/Withdrawal Strategy
Based On Boston’s Matrix Etc.

Above Analysis Helps In Formulation Of Strategies For Maximization Of Profit Or Minimization Of Losses
Based On Operation Data And Future Trend.

[9]Aggregation Alliances:

Alliances With Other Firms For Aggregation In Given Operational Activity Starting From Production To
Delivery Of Items Can Result In Value Gains As Fixed Cost Get Shared By More Number Of Items There By
Reducing Overhead Cost Per Unit In Case Of Manufacturing And Logistics Operations. Thus Rivals Cooperate
In Reduction Of Cost Of Activities Common To Them

[10] Era Of Innovation And Breakthrough Technological Developments For Earning Super Normal
Profits:

Following Strategy Is Adopted By MNC To Convert Volatile Market In Their Favor.

[A]Strengthen R&D For Inventing New Product, New Processes And New Technology, Which Can Have
Breakthrough Disruption Of Market In The Favor Of MNC.

[B] Application Of R&D In Existing Proven Business:

[I]Choose An Already Established Business And Focus On Its ‘Principle Weakness’ Responsible For Creating
Potential Customers, Which If Supported Through Technological Innovation Which In Turn Can Overcome The
Principle Weakness, Can Result In Substantial Addition Of New Customers.

[li]Find Innovative Product Or System And Integrate It With The Old Business, And Achieve Lion’s Share Of
Market Of The Old Business In The Process.

[lii] By Pass Restrictions Imposed By Respective Governments, Through Spread Of Technology In The Chosen
Field Of Business. Following Are The Few Fields Of Applications Of The Strategy.

Automobile Industry:

[A] Huge Number Of Potential Customers Exist Who Would Enjoy Driving To A Picnic Spots With Friends
And Relatives Using Their Own Car. They Can Afford The Car But Driving The Car Is A Problem, And Hence
Car Is Not Purchased By Them. For Aged, Disabled Persons & Old Ladies, The Concept Of ‘Self- Driving Car’
Will Be Very Exciting As It Gives New Found Freedom To Them. Charm Of Ownership Of Vehicle And Going
Out In It With Chosen Group Of People Independently Is The Driving Force For Purchase Of The Car If It Is
‘Self- Driving’.

[2] Govt. Subsidy Is Likely For Such Cars As It Serves Social Cause And Eases Traffic Burden.

[3] For Logistic Operations Driving Containers 24x7 Will Become Possible At Minimum Cost Resulting In
Huge Gains Through Reduction In Cost And Time Of Transportation.

[4] Auto Industry Is An Already Established Industry And The New Car/Containers Will Arrive In The Market
Within Two Years.

This Will Result In Super Normal Gains To The ‘Technical Giants’.

2nd International Conference on 'Innovative Business Practices and Sustainability in VUCA World' 121 |Page
Organized by GNVS Institute of Management — Mumbai in April - 2018



Innovative Operations Strategies

Photography Industry:

Millions Of Potential Lovers Of Photography Were Interested In Taking Quality Photographs. They
Avoided Their Hobby As They Were Lacking Skill Of Photography. Innovation In The Technology Ensured
That Persons Interested In Photography Can Instantly Have A Good Photograph, Even Hard Copy At A
Reasonable Cost.

Business Increased Tremendously As Potential Need For Heaving Photograph Of One’s Choice
Erupted As A Craze. Very High Volume Of Potential Customers Converting Them To Actual Customers Across
The Globe Covered Cost Of New Technology Many Times.

New Mantra Is If You Have Hobby And Wish To Spend Some Reasonable Amount Of Money For It
You Can Enjoy Best Results Through Technology Provided By MNC, And There Is No Need To Possess
Requisite Skill On The Part Of Customer To Enjoy The Hobby.

Principle Weakness Of Potential Consumers Has Been Utilized And Converted Into Principle Strength
Of MNC Through Innovative Product Technology

Development Of Innovative Processes In Medical Field:

‘Innovative Products And Technology’ Mainly Related To Surgery Were Made Affordable Due To Its
Huge Demand In The Medical Field. Technology Has Improved Efficiency Of Surgery Enormously And
Reduced Its Cost And Time Of Healing And Made Surgery More Or Less Painless There By Even Eliminating
The Choice On The Part Of Patient To Go The Other Way Round. Huge Profit/Gains Through Very High Value
Addition Have Been Achieved By Innovative Technologies.

Thus Medical Field —An Established Field Was Chosen For Research In Innovative And Breakthrough
Technology To Achieve Huge Gains For MNCS Through High Value Addition.

I1. Conclusions/Findings:

MNCS As They Passed From Stable Phase Of Market For The Product To A Volatile Uncertain,
Disruptive And Complex Phase Of Market, Various Challenges Were Faced By Them, Giving Only Two
Options To MNCS, Either Win Back Customers By Giving Them High Value Gains Or Quit.

Formulation Of ‘Innovative Strategies’ For Creating High Value Gains To Customers Was The Product
Of Their Need To Win Back Lost Customers.

[A]JAlignment With Market Forces Was The First Strategy- That Is Plan For Mass Production If Vast
Market For The Product Has Been Established And Product Design Can Be Standardized, If Product Design
Cannot Be Standardized Go For’ Order Based Production’ Ignoring Demand Forecast For The Product. Thus
Minimize Financial Input In Production System In Order To Pass On Value Gains To Customers.

[B]Follow Strategy Of ‘Value Addition To MNC’ Through Merger And Acquisitions, Acquiring
Monopoly And Oligopoly Powers Within Legal Limits, Increase Value Of Product Through Innovations In Core
Critical Factors, And Reduce Cost Of Noncritical Factors Through ‘Make Or Buy Or Outsourcing’ Decisions.

[C]Direct ‘Technological Innovations’ For Product And Processes Towards Overcoming ‘Principle
Weakness Of Potential Customers Of Established Industry’ Which Hold Them Back From Enjoying Their
Hobbies, And There By Provide Very High Value Gains To Customers As A Result Of Innovations
*Photography Industry- Through ‘Technological Innovations’ Principle Weakness Of Potential Customers-
About The Requirement Of Skill On Part Of Millions Of Potential Customers For Obtaining High Quality
Photograph Along With The Need For Instantaneous Hard Copy, Has Been Addressed Resulting In Massive
Inflow Of Potential Customers To Photography.

* Automobile Industry- Overcoming Principle Weakness Pertaining To Driving The Car In Traffic On Part Of
Millions Of Potential Customers Who Are Aged, Disabled, Accident Prone, But Desirous And Capable Of
Owning Cars And Interested In Driving Cars If Totally Assisted Through Technology In Case Of ‘Self Driving
Cars’ .Are Awaiting Success Of The Experiment And So Is The Logistic Industry.

*High Tech Surgeries In Medical Field Have Provided High Value Gains To Patients.

[D Technological Innovations In Product And Processes Has Helped MNCS In Winning Back Customers, In
Volatile Market There By Gaining Stability In The Business. However Pace Of Innovations Is Very Fast

And Its Effects On Business And Society As A Whole Is Yet To Be Evaluated In Totality.
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